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Abstract : This service boosts Sumenep Regency's ecotourism through a
digital marketing-driven destination branding strategy. Despite rich natural
and cultural assets, limited exposure hinders development. The service
involves an in-depth analysis to identify key branding elements, followed by
a targeted digital marketing approach leveraging social media and content
marketing. The result is a strong ecotourism brand, heightened awareness,
and increased visitor interest. Collaborations with local stakeholders
strengthen infrastructure and attract investments. This research underscores
the positive impact of tailored branding and digital marketing, contributing
significantly to sustainable tourism and local economic benefits in Sumenep
Regency.

Keywords : Branding, Destination Tourism, Digital Marketing, Ecotourism,
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Abstrak : Layanan ini mendongkrak ekowisata Kabupaten Sumenep melalui
strategi branding destinasi berbasis digital marketing. Meskipun kaya akan
kekayaan alam dan budaya, paparan yang terbatas menghambat
pembangunan. Layanan ini melibatkan analisis mendalam untuk
mengidentifikasi elemen-elemen branding utama, diikuti dengan pendekatan
pemasaran digital yang ditargetkan dengan memanfaatkan media sosial dan
pemasaran konten. Hasilnya adalah merek ekowisata yang kuat, peningkatan
kesadaran, dan peningkatan minat pengunjung. Kolaborasi dengan pemangku
kepentingan lokal memperkuat infrastruktur dan menarik investasi. Penelitian
ini menggarisbawahi dampak positif dari tailored branding dan pemasaran
digital, yang memberikan kontribusi signifikan terhadap pariwisata
berkelanjutan dan manfaat ekonomi lokal di Kabupaten Sumenep.

Kata Kunci : Branding, Destinasi Pariwisata, Pemasaran Digital, Ekowisata
Kabupaten Sumenep, Peningkatan Pariwisata
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INTRODUCTION

Tourism stands as a pivotal driver in the economic progress of a region, contributing
strategically to the financial well-being of local communities. This is especially pertinent in
destinations like Sumenep Regency, bestowed with remarkable natural and cultural assets.
Sumenep serves as an exemplary case due to its abundant wealth in both aspects. The
captivating landscapes, cultural diversity, and historical treasures make it a prime attraction for
tourism. Despite these assets, the development of ecotourism in Sumenep faces substantial
challenges, primarily stemming from a lack of exposure and understanding of its tourism
potential. The endeavors to boost the allure of ecotourism are hindered by widespread
unawareness and ineffective promotion. Hence, a robust and targeted strategy becomes
imperative to overcome these challenges and elevate Sumenep's tourism potential.

This initiative encompasses diverse approaches, including a thorough analysis of tourist
destinations, effective branding strategies, and the application of digital marketing to enhance
exposure on a broader scale. In addressing the challenges specific to ecotourism in Sumenep
Regency, this service formulates a strategic initiative with a primary emphasis on developing a
destination branding strategy through the application of digital marketing. The initial phase
involves a comprehensive analysis of tourist destinations in Sumenep Regency, aiming to
identify key elements forming a strong foundation in the branding process. This analysis delves
not only into aspects of natural beauty, culture, and history but also considers other potentials
that can attract tourists and create memorable experiences.

Following the identification of these key elements, the subsequent step is the design and
implementation of an effective digital marketing strategy. This approach focuses on enhancing
the visibility and popularity of Sumenep's destination in the virtual realm. Leveraging social
media as the primary channel, the initiative utilizes platforms such as Instagram, Facebook, and
Twitter to disseminate information and engage with a wider audience. Additionally, content
marketing plays a crucial role in this strategy, involving the creation and distribution of
captivating and informative content, including articles, photos, and videos, to strengthen the
destination's image.

The implementation of this strategy aims not only to augment the number of visitors but
also to shape a positive perception of Sumenep as a distinctive and appealing ecotourism
destination. Through a synergistic blend of in-depth analysis, innovative branding strategies,

and precisely targeted digital marketing, this service aspires to overcome the barriers of
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exposure and understanding that have impeded the development of Sumenep's tourism
potential. The anticipated outcomes encompass the development of a robust brand identity for
Sumenep Regency's ecotourism destination, accompanied by a substantial increase in public
understanding and visitor interest in the tourism potential of the area.

Furthermore, collaborative endeavors with local stakeholders and tourism businesses
have resulted in partnerships that fortify tourism infrastructure and attract new investments to
the region. The research findings underscore that the implementation of appropriate branding
and digital marketing strategies holds the potential to yield positive impacts on the development
of ecotourism in Sumenep Regency. This, in turn, not only provides significant economic
benefits for local communities but also concurrently preserves and safeguards the existing
natural and cultural riches. Thus, this service makes a tangible and meaningful contribution to

the advancement of sustainable tourism in Sumenep Regency..

RESEARCH METHODS
1. Research Design

The study's research design will be meticulously crafted to embrace a mixed-methods
approach, seamlessly integrating both qualitative and quantitative research methods. This
methodological decision is motivated by the goal of achieving a holistic and nuanced
understanding of the multifaceted aspects intricately woven into the development of ecotourism
in Sumenep Regency. Recognizing the intricate tapestry of factors influencing ecotourism, the
combination of qualitative and quantitative methods is envisioned to produce a more robust and
comprehensive analysis. The qualitative facet will extensively explore the subjective
perspectives and experiences of key stakeholders, providing valuable insights into local
perceptions, community engagement, and challenges in promoting ecotourism. Conversely, the
guantitative aspect aims to bring statistical rigor by quantifying trends, preferences, and
economic impacts through survey data and relevant statistical analyses. This methodological
synergy is expected to enhance the research findings, fostering a deeper comprehension of the
diverse dimensions surrounding ecotourism in Sumenep Regency.
2. Data Collection
a. Qualitative Data: The qualitative data collection phase will employ a robust approach,
primarily through in-depth interviews with key stakeholders crucial to the ecotourism landscape
of Sumenep Regency. Participants will include a diverse range, such as local community

members, government officials involved in tourism planning, and representatives from the
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tourism industry. Through these interviews, the research aims to move beyond surface-level
observations, capturing nuanced perspectives on experiences, perceptions, and aspirations
related to ecotourism in Sumenep. The qualitative exploration will contribute valuable data,
providing a deeper understanding of the social, cultural, and economic dynamics involved in
the ecotourism narrative of Sumenep Regency.

b. Quantitative Data: The quantitative data collection will adopt a systematic approach, utilizing
surveys administered to a diverse pool of tourists, both local and international. These surveys
aim to gather quantitative data that forms a statistical foundation for understanding tourist
preferences, experiences, and decision-making processes in Sumenep Regency. By assessing
the impact of branding and digital marketing initiatives on tourists' choices and behaviors, the
surveys seek to uncover insights into the effectiveness of these strategies in influencing visitor
perceptions and decisions. The research will also include a macro-level analysis by collecting
data on tourist arrivals and relevant economic indicators, intending to evaluate the overall
impact of ecotourism on the local economy.

c. Documentary Analysis: The research methodology includes a comprehensive documentary
analysis, involving a meticulous examination of existing documents to complement primary
data. This phase entails delving into various sources, including tourism reports, promotional
materials, and economic data. By scrutinizing these documents, the research aims to uncover
historical context and trends in the development of tourism, particularly ecotourism, in
Sumenep Regency. This documentary analysis, coupled with primary data collection, aims to
offer a comprehensive and nuanced understanding of the historical evolution and current status
of ecotourism in Sumenep Regency, forming a holistic foundation for the research findings.

3. Sampling

a. Qualitative Sampling: The qualitative sampling phase will adopt a methodologically rigorous
approach using purposive sampling. This intentional method seeks to meticulously select key
informants, ensuring diverse and comprehensive representation from various stakeholders
involved in the ecotourism landscape. Local community members, government officials, and
tourism professionals will be included, providing insights into community perceptions,
regulatory frameworks, and industry perspectives. This purposive sampling strategy aims to
yield a rich tapestry of qualitative data, facilitating a nuanced and comprehensive analysis of

ecotourism development in Sumenep Regency.
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b. Quantitative Sampling: The quantitative sampling phase will employ a meticulous and
systematic approach through the utilization of a stratified random sampling technique. This
method is chosen to ensure a thorough and diverse representation of the tourist population
visiting Sumenep Regency. Stratification based on demographics and travel preferences aims
to capture the heterogeneity among tourists, offering a nuanced understanding of their
motivations and behaviors. This intentional and stratified sampling methodology is expected to
provide a comprehensive dataset for robust analysis, offering insights into various dimensions
of ecotourism engagement.
4. Data Analysis
a. Qualitative Data Analysis: Thematic analysis will be applied in the qualitative data analysis
phase to discern recurring themes and patterns in the rich qualitative data from interviews. This
approach involves coding meaningful segments, organizing them into themes, and interpreting
these themes to derive meaningful insights. Thematic analysis aims to uncover the multifaceted
dimensions of ecotourism development in Sumenep Regency, enriching the overall narrative
with perspectives and experiences shared by key informants.
b. Quantitative Data Analysis: The quantitative data analysis will employ a multifaceted
approach, using descriptive statistics to summarize key features of survey data. This includes
presenting central tendencies, identifying patterns, and illustrating the distribution of responses
related to tourist preferences and behaviors. Inferential analysis will delve into relationships
between variables, providing a granular understanding of factors influencing tourist choices and
behaviors. The quantitative analysis will also evaluate the impact of branding and digital
marketing strategies on ecotourism development, offering evidence-based recommendations
for sustainable growth in Sumenep Regency.
5. Implementation of Strategies

The identified strategies, including destination branding and digital marketing
initiatives, will be seamlessly integrated into the operational framework and closely monitored
throughout the study period. Key performance indicators (KPIs) will be established to
guantitatively evaluate the effectiveness and impact of these strategies, measuring outcomes
such as online visibility, social media engagement, and changes in tourist perceptions. The
monitoring process will be dynamic, allowing for adaptive adjustments based on real-time
insights. This comprehensive framework aims to provide evidence-based recommendations for

sustainable ecotourism development in Sumenep Regency.
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6. Ethical Considerations

Upholding the highest ethical standards is paramount, with a commitment to principles
such as informed consent, confidentiality, and cultural sensitivity. Participants will receive
detailed information about the research, and their identities will be protected through
anonymization of data. The research team will actively seek and obtain ethical review board
approval to ensure alignment with established ethical guidelines. This ethical framework aims
to conduct a study that is ethically sound, culturally sensitive, and considerate of participants'
well-being.
7. Data Validation

The research methodology incorporates triangulation, systematically comparing data
from different sources and methods to ensure validity and reliability. Qualitative and
quantitative data will be integrated, and documentary analysis will complement primary data.
Triangulation aims to cross-verify information, identify patterns, and enhance the overall
credibility of research findings. This approach aligns with best practices in social research,
providing a comprehensive and multi-faceted understanding of ecotourism development in
Sumenep Regency.
8. Limitations

The study acknowledges potential limitations arising from the dynamic nature of
tourism trends and external factors. To address these challenges, the research employs a diverse
range of data sources, a triangulation approach, and rigorous data analysis techniques. The goal
is to mitigate limitations and offer a nuanced understanding of the complex dynamics in the
ecotourism landscape of Sumenep Regency, contributing valuable insights for sustainable

tourism planning and implementation.

RESULT AND DISCUSSION

The research initiative, which centers on the intricate relationship between destination
tourism branding and digital marketing to enhance ecotourism in Sumenep Regency, has
yielded not only insightful findings but also heralded a transformative era in the region’s tourism
landscape. The seamless integration of these strategies has become pivotal in redefining
Sumenep's appeal, positioning it as a foremost ecotourism destination. The carefully crafted
destination tourism branding efforts, aimed at establishing a distinct identity for Sumenep's

ecotourism sites, have achieved unprecedented success. Through a thorough analysis, key
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elements such as natural beauty, cultural richness, and historical significance emerged as
foundational pillars for a robust and enduring brand. This branding initiative not only
showcased Sumenep's unique features but also played a vital role in fostering a profound sense
of place, enhancing its allure for potential tourists.

The exhaustive destination branding endeavors have not only emphasized the distinctive
aspects of Sumenep's ecotourism but have also cultivated a deeper connection between the
destination and prospective visitors. The strategic focus on preserving cultural heritage and
celebrating the region's natural beauty has garnered positive resonance, contributing to an
elevated perception of Sumenep as a must-visit ecotourism haven.

Moreover, the simultaneous implementation of digital marketing strategies has
significantly expanded the reach and visibility of Sumenep's ecotourism destinations across the
digital landscape. Leveraging various social media platforms and content marketing tactics has
proven to be a powerful catalyst in engaging a broader audience. The substantial increase in
engagement on platforms like Instagram, Facebook, and Twitter attests to the growing interest
and interaction with Sumenep's ecotourism offerings in the digital realm.

The research not only affirms the effectiveness of integrating destination tourism
branding with digital marketing but also highlights the transformative potential of such an
approach. It has not only reshaped external perceptions of Sumenep but has also contributed to
fostering a deeper connection between the destination and its audience. This resonance serves
as evidence of the initiative's success in creating an identity that goes beyond the surface,
delving into the essence of what makes Sumenep's ecotourism truly distinctive.

Simultaneously, the execution of digital marketing strategies has not only acted as a
catalyst but also a transformative force, propelling Sumenep's ecotourism destinations to new
heights of visibility within the digital landscape. The strategic use of social media platforms,
coupled with a robust content marketing strategy, has emerged as a potent tool for reaching and
resonating with a significantly broader audience. The dynamic nature of platforms such as
Instagram, Facebook, and Twitter has witnessed an extraordinary surge in engagement metrics,
signifying a substantial increase in interest and interaction with the diverse ecotourism offerings
that Sumenep presents.

The adept navigation of these digital spaces has not only amplified the reach of
Sumenep’s ecotourism but has also facilitated meaningful connections with potential visitors.

The carefully curated content, ranging from visually captivating images to informative
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narratives, has not only served as a virtual window into the natural wonders and cultural
richness of Sumenep but has also fostered a sense of anticipation and curiosity among the digital
audience. The interactive features of these platforms, such as comments, likes, and shares, have
become avenues for direct engagement, allowing prospective tourists to express their
enthusiasm, seek additional information, and share their own experiences.

Furthermore, the analytics and insights generated from these digital platforms provide
valuable data on audience demographics, preferences, and behaviors. This data-driven approach
enables a more nuanced understanding of the target audience, facilitating the tailoring of future
marketing strategies to better align with the interests and expectations of potential ecotourists.
The virtual dialogues and discussions unfolding on these platforms contribute to a dynamic and
evolving narrative around Sumenep's ecotourism, shaping perceptions and fueling a sustained
interest.

The collaborative initiatives undertaken with local stakeholders and tourism businesses
have borne fruit, manifesting in tangible and transformative outcomes for Sumenep Regency.
These joint efforts have not only resulted in the fortification of existing infrastructure but have
also stimulated increased investments, thereby catalyzing a positive cycle of development. The
strengthened collaboration has played a pivotal role in elevating the overall tourist experience
within  Sumenep's ecotourism destinations. Improved infrastructure, including enhanced
accessibility, well-maintained facilities, and the integration of sustainable practices, has
collectively contributed to a more seamless and enjoyable visitation experience for tourists.

Beyond the immediate enhancements to the tourist landscape, the collaborative
approach has opened up new vistas for business opportunities, stimulating economic growth
within local communities. The engagement of tourism businesses, both established and
emerging, has not only broadened the array of services available to tourists but has also
facilitated the creation of employment opportunities. This, in turn, has a cascading effect on the
economic well-being of local residents, creating a more robust and resilient local economy.

The collaborative endeavors have also sparked innovation and diversification within the
local tourism sector. The exchange of ideas, expertise, and resources between stakeholders has
given rise to novel attractions, events, and services, further enhancing the overall attractiveness
of Sumenep as an ecotourism destination. This innovation-driven growth not only caters to the
evolving preferences of tourists but also fosters a spirit of continuous improvement and

sustainability.
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Furthermore, the collaborative initiatives have nurtured a sense of ownership and pride
among local communities regarding their role in the development of ecotourism. As residents
actively participate in and benefit from tourism-related activities, there is a heightened
awareness of the importance of preserving the natural and cultural heritage that makes Sumenep
unique. This sense of pride translates into a commitment to sustainable and responsible tourism
practices, ensuring the long-term viability of Sumenep as an ecotourism destination.

The research findings underscore the intricate and symbiotic relationship that exists
between destination tourism branding and digital marketing, revealing a nuanced and positive
transformation in public perception towards Sumenep's ecotourism potential. This perceptible
shift is most notably reflected in the heightened levels of understanding and interest exhibited
by visitors, both local and international, in the diverse offerings that Sumenep's ecotourism
holds. The successful integration of destination branding and digital marketing has not only
spotlighted the distinctive features of Sumenep but has also contributed to fostering a deeper
connection between the destination and its audience.

However, in acknowledging the dynamic nature of tourism trends, the study remains
attuned to the potential influence of external factors that could impact the sustainability of these
positive shifts. It is imperative to recognize that the tourism landscape is subject to continuous
evolution, shaped by factors ranging from global economic conditions to geopolitical events
and health crises. The study, cognizant of these challenges, has taken a proactive stance in
mitigating potential disruptions. This proactive approach is reflected in the meticulous design
of the study, which incorporates robust methodologies to capture a comprehensive snapshot of
the current state of ecotourism in Sumenep.

The comprehensive data analysis conducted as part of the study not only unveils current
trends and patterns but also lays the groundwork for anticipating potential shifts in the future.
By scrutinizing data on tourist preferences, behaviors, and the impact of branding and digital
marketing, the study aims to discern underlying factors that contribute to the positive reception
of Sumenep's ecotourism initiatives. Furthermore, the study's flexibility and adaptability to the
evolving tourism landscape ensure that insights gleaned are not static but rather dynamic and

responsive to changing circumstances.

http://ojs.unpkediri.ac.id/index.php/PPM Vol 8 No 1
75 Tahun 2024



Jurnal ABDINUS : Jurnal Pengabdian Nusantara, 8 (1), 2024,
Nama Ketual, Anggota Satu2, Dkk

B

ﬂ—————"‘
EEREEE
JEEEEEIE’-\JLJF'EJ anpEREEE e

g7 )G/fn.m)ﬂn@j“-‘\'gj}'g
@ 250 =S e

)
9D
L, //G\i e
I A
B AR S CHOS

QW MERDEKA 25, e g = 0
Digital Markenng <

The study's dedication to mitigating external influences extends beyond data analysis to

strategic recommendations for future ecotourism development in Sumenep. By considering
potential challenges and devising adaptive strategies, the research seeks to fortify the positive
outcomes generated by the integration of branding and digital marketing. In doing so, the study
not only contributes valuable insights to Sumenep's current tourism scenario but also positions
itself as a blueprint for navigating the unpredictable terrain of the broader tourism industry.

In conclusion, the outcomes derived from this community service initiative stand as a
testament to the efficacy of seamlessly integrating destination tourism branding with digital
marketing strategies in advancing the development of ecotourism in Sumenep Regency. The
multifaceted insights generated through the study not only illuminate the present dynamics of
ecotourism in Sumenep but also provide a forward-looking perspective, poised to guide future
sustainable tourism planning and implementation endeavors. Central to these insights is the
recognition of the indispensable role played by strategic branding and a robust digital presence
in not only propelling the immediate growth of ecotourism destinations in Sumenep but also in

ensuring their long-term preservation and resilience.

http://ojs.unpkediri.ac.id/index.php/PPM Vol 8 No 1
76 Tahun 2024



Jurnal ABDINUS : Jurnal Pengabdian Nusantara, 8 (1), 2024,
Nama Ketual, Anggota Satu2, Dkk

The study's findings serve as a valuable resource for stakeholders involved in the
ongoing and future development of Sumenep's ecotourism sector, offering a comprehensive
understanding of the interplay between branding, digital marketing, and the evolving
preferences of the contemporary tourist. By shedding light on the symbiotic relationship
between these elements, the study lays the groundwork for informed decision-making, enabling
local authorities, businesses, and communities to adapt and strategize effectively in response to
the ever-changing landscape of the tourism industry.

Furthermore, the insights garnered from this initiative extend beyond the geographical
boundaries of Sumenep, offering transferable knowledge and best practices that can benefit
ecotourism initiatives in diverse contexts. The study's emphasis on sustainability, community
engagement, and the utilization of digital platforms as tools for visibility and engagement
resonates with broader trends in global tourism. As destinations worldwide grapple with the
challenges and opportunities presented by the digital age, Sumenep's experience can serve as a
guiding beacon for those seeking to harness the transformative potential of branding and digital
marketing in their own ecotourism endeavors.

In essence, this community service initiative not only contributes to the local
development of Sumenep Regency but also positions itself as a beacon of knowledge and
inspiration for the broader field of sustainable tourism. By encapsulating the symbiosis of
destination branding and digital marketing, the study advocates for an approach that not only
attracts tourists but also ensures the enduring vitality and conservation of ecotourism
destinations, fostering a harmonious balance between economic development, cultural

preservation, and environmental stewardship.

CONCLUSION

In summary, the community service initiative, titled "Destination Tourism Branding as
an Effort to Increase Digital Marketing for Ecotourism in Sumenep,” has provided profound
insights into the collaborative potential of destination tourism branding and digital marketing
for the advancement of ecotourism. The success of destination branding initiatives in
establishing a distinctive identity for Sumenep's ecotourism locations is evident in the
recognition of key elements such as natural beauty, cultural richness, and historical
significance. These elements serve as the foundation for a resilient brand that not only
highlights Sumenep's unique features but also fosters a deep sense of place, enhancing its

attractiveness to potential tourists.
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Simultaneously, the implementation of digital marketing strategies has significantly
heightened the visibility of Sumenep's ecotourism destinations in the digital sphere. Utilizing
social media platforms and content marketing has proven to be a powerful tool for reaching a
broader audience. Platforms such as Instagram, Facebook, and Twitter have experienced a
notable surge in engagement, indicating a growing interest and interaction with Sumenep's
ecotourism offerings. Additionally, collaborative endeavors with local stakeholders and tourism
businesses have yielded tangible outcomes, including strengthened infrastructure and increased
investments. This not only enhances the overall tourist experience but also creates opportunities
for new businesses and economic growth within local communities.

The findings underscore the symbiotic relationship between destination tourism
branding and digital marketing, showcasing a positive shift in public perception. This shift is
evident in the heightened understanding and interest among visitors in Sumenep's ecotourism
potential. However, it is crucial to acknowledge the dynamic nature of tourism trends and the
potential influence of external factors. The study, mindful of these challenges, has diligently
worked to mitigate them through a meticulous study design, comprehensive data analysis, and
a flexible adaptation to the evolving tourism landscape.

In essence, the results of this community service initiative not only highlight the
effectiveness of combining destination tourism branding with digital marketing to propel the
development of ecotourism in Sumenep Regency but also position the study as a valuable model
for sustainable tourism planning and implementation. The integration of strategic branding and
a robust digital presence emerges as a pivotal factor in nurturing the growth and preservation
of ecotourism destinations in Sumenep, offering valuable lessons for similar initiatives

globally..
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